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computing will allow us Lo cormmunicate
faster, and in real ime, as part of collaborative
tearns, with all wiork visualised nstantly on
VR headsets. From here, it s not a great leap

e A ﬁmﬂte the algorithms that will automate

1y work as a design consultant and

with my deep interest in futurism, 1

cant avoid the daily bombardiment of

artificial intelligence stories and the
scary future it holds We all know of the
Terminator future that es ahead, or so we
aretold, While I thinlkthat's a tar way off and
unlikely, T do see a tuture in which AL deep
learning and quantum computing will play a
huge role in con sulting, and in the design of
built environments.

We've already seen therise of BIMin our
industry, and whileit'’s not AL it is connecting
tearns at a greater levelthan ever before. From
these begimings, th e new wave of quantum
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-m;@ of tasks, thereby making a

il 'rﬁmms in architecture either
ahsalete or dramatically ehanged. Disciplin s
based on clculations _ﬂﬁci data, such as
engineering and costing, willlikely be the first
needing to chmgeand aﬁag’t.

Deep learning could ba ane of the biggest
changes for d esign consulting, While tod ay
any single designermay come up with dozens
of concepts based on a single th eme — which
may take from hours to months to complete
— deep learning with the correct parametor s
can bring to light thousands of concepts
in mere seconds, These concepts could be
developed further by AT into fully working
drawings, and could then be sent directly to
3D printers, where construction could begin
almost instantly:

The question for designers and design
firms then becomes: wh at role will they play
in this automated future? 1 contend that
designers will always have a role. Creativity
and curiosity carmot easily, it ever, be
simulated. T also believe this isa time of great

opportunity for those who embrace an d lead

The Future of
Design Consulting
without Humans

Limah Design’s Jason Lewis sheds
light on the role and opportunities
of consuitants in a future
dominated by artificial intelligence

the charge into these new areas. The fulure
tor those who are successtul will bein the
holistic and strategc approach to design -
those whofocus on humanswho actually use
th ese spaces will thrive,

Thishuman-focused design is whatwecall
experience design. It is design that first digs
deepinto human neads, wants and desires. In
ourwork, experience design is a methodol ogy
to malke pecples nteractions with complex
spaces more emoyable. Ervironments and
products are developed around th ese neads,
theraby making environment s that are more
connacted than ever fo humans.

How often today do we visit a mall or
heal thcare facility, and likely our first stepis
to po onlineto get information or directions
to these places? Upon our arrival, however,
we feel disconnected from the space. The
digital experience had nothing to do with
thespace, the brand we seehas nothingto do
with the architecture, and we are not greeted
by anymem orable or special interaction with
staff. We are left simply visiting a building,
This building has made no connection to
us personally or to any digital devices or
wearables we use, and therefore its just
another stop along a journey of countless
other built spaces.

Much of this has to do with the current

development cycle of architecture. Iy evel opers
engage architectural teams and later bring on
management eams to manage these spaces
and the end customers. Du e to this process,
vary often, little to noprimary research isd one,
and therds no research or interviews with
potential end users to min insight into what
they are looking forin theirfuturebuilt spaces.,

Acsmall group of architects and specialist
consultants seethat this model won't resull
in ex ception al experiences and connections
to end users. Instead - from day one in the
planning process — they combine all the
disciplines from architecture, landscape,
product design, faclity management,

customer service design and experience
design This approach has the goal of
making enwvirormments more wseful, more
usable and more enjovable That means
a greater bottom line for developers and
longevity of developments.

Tust as the architects and designers
of the future will have a greater tocus on
human users, sotoowill themost successtul
d evelopers un derstan d that merely building
a siteis no longer a mark of success. Su ccess
is rather the aeation of an exceptional
experience that makes for truly great
architecture and design.

S0 qust where then does the future lie,
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| and whowill succeed in this future? I believe

that a future where the business of design
com sulting is done without humans will not
survive Technology will certainly change
o we do our dayv-to-day work,, and may
even resultin red uced workforces and rapid
development of projects. However, creativity
and a deep understanding of human need and
desires is the area most underserved in the
world of architecture today.

As we o into the future, 1 see more
amazing projects being developed that will
be more than mere spaces. Instead, th ey will
comnect tome on a personal level and create
exceptional human experiences. &
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